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The value at stake from
sustainability issues
can be as high as

70%

of earnings
Mckinsey, 2014

 We believe that
sustainability should
be our new standard
for investing”

Larry Fink, 2020

CEO BlackRock

1977 2007

Sustainable
investing increased by

34%

over the last two years

2018 Global Sustainable
Investment Review

,,our focus on
sustainability makes
us win new business”

Markus Mirgeler,
CPO Clariant

42%
of consumers have
stopped buying
products due to
environmental

concerns

@ Accenture, 2019

Over $30 Trillion of
global assets are now
invested sustainably
(Bloomberg, 2019)
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EXECUTIVE SUMMARY

Sustainability is no longer ,nice
to have”. It has become a strate-
gic imperative for companies to
retain their competitiveness and
license to operate in the years to
come and has an increasingly si-
gnificant impact on the bottom
line. Regulators, consumers, B2B
customers and investors are all
putting increasing pressure on
companies to take social respon-
sibility and only those companies
that are able to adapt will survive
in the long term. Why does this
concern procurement? As up to
65% of a company’s added value
comes from suppliers, regulators
have identified procurement as
an important lever to foster sus-
tainability and are holding com-
panies responsible not only for
their own actions, but those of
their suppliers, too. Monitoring
thousands of suppliers for sus-
tainability and compliance, ho-
wever, can be a daunting task for
CPOs. IntegrityNext provides a

2017 2018

simple solution to this challenge:
The platform enables companies
to monitor 100% of their sup-
pliers in order to meet sustaina-
bility requirements and mitigate
risk. This whitepaper outlines the
context for action and challenges
and delivers practical guidance
to approaching the topic with
IntegrityNext.

Martin Berr-Sorokin
CEO & Founder
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THE CHALLENGE

Companies today are confron-
ted with a dramatically increa-
sed awareness of all aspects of
sustainability. Public pressure as
well as international regulatory
authorities hold companies re-
sponsible not only for their own
actions, but also for the practices
of their suppliers. Protecting
brand reputation and complying
with legal requirements and in-
ternational standards is challen-
ging companies — especially in
light of the fact that global sup-
ply chains are often comprised of
several thousands of suppliers
and multiple tiers. Many compa-

tegy. While this may require some
initial investment, companies can
leverage the power of sustainab-
le supply chains to drive value,
trust and revenue. Procurement
is no longer a pure cost saving
function, but one that generates
value and plays a key role in se-
curing a company’s competitive-
ness in the long term.
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In order to establish responsibili-
ty and sustainability in our global
economy, international organiza-
tions as well as national legislati-
on have made their demands. An
increasing number of laws require
companies to take environmen-
tal, social and governance issues
into account, which also inclu-
des monitoring and reporting on
the practices of their suppliers.
Non-compliance, insufficient or
false reports can result in hefty
penalties and even jail sentences.
Many laws, like the UK Bribery
Act, UK Modern Slavery Act and

B2B CUSTOMERS

WHO IS MAKING DEMANDS?

Consumers today are well-in-
formed and hyper-aware of sus-
tainability aspects. They are in-
creasingly looking to buy from
companies with ethically sound
supply chains, that align with
their own values. Being associa-
ted with topics such as child la-
bor, unworthy animal husbandry
or environmental pollution in the
media can cause immense re-
putational damage — and once
consumer trust is lost, there's al-
most no way to gain it back.

INVESTORS
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THE INTEGORITY NEXT SOLUTION

In order to procure sustainably,
full transparency into the supply
chain is imperative and this ulti-
mately starts with the suppliers.
To gain the necessary insights
and supplier data, a tech-enab-
led approach is almost crucial —
modern technology can pick up
where traditional methods and
manpower come short. Having
an automated, standardized pro-
cess in place that is scalable and
repeatable allows procurement
teams to monitor the entire sup-
plier base permanently without
additional resources.

This is where IntegrityNext co-
mes in. The cloud-based plat-

form enables companies to con-
tinuously monitor 100% of their
suppliers for sustainability and
compliance. We know that getting
started is usually the biggest chal-
lenge. IntegrityNext was designed
to offer companies an automated
all-in-one solution to cover the
fundamentals, providing actionab-
le supplier data on a large scale to
actuate your sustainability efforts.

By using IntegrityNext, companies
can automate the process of mo-
nitoring suppliers, include sustain-
ability and compliance aspects in
the pre-qualification of prospecti-
ve suppliers and simplify the on-
boarding process.

INTEGRITY NEXT COVERS
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SUPPLIER ASSESSMENTS

Dive deeper by automatically obtaining pre-built as-

sessments from your suppliers. Our questionnaires
are based on the relevant international standards and
cover all aspects of Corporate Responsibility (CSR).
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SOCIAL MEDIA MONITORING

The easiest way to monitor 100% of your suppliers in re-
al-time, 24/7. Our Social Media Monitoring intelligence
gets to work as soon as you upload your suppliers onto
the platform, giving you instant access to data.
IntegrityNext Al scans over one billion social media mes-
sages per day and issues risk alerts in case of potential
threats in your supply chain. You'll be the first to know.

@ 1 billion news and messages scanned per
day

@ Background information from news, au-
thorities, NGOs, experts and employees

@ Early warnings on malpractice and re-
putational threats

To verify, IntegrityNext will collect your supplier's cer- TEUr M AS IR —_— —
tificates in a database for easy access. This allows
) . ) . you to meet all reporting requirements and have the
Supply Chain Sanction List Quality . : . : Eieraanns a Los @ e ]
Responsibility Management Check Management necessary documentation right at your fingertips. _
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Ready-to-run and easy-to-execute
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GET AN ACCOUNT 0

ADD YOUR SUPPLIERS

GET INSIGHTS IMMEDIATELY

DRIVE SUSTAINABILITY
MEET CUSTOMER DEMANDS

COMPLY WITH REGULATORY
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